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How else might 
Field Dependence 

affect our 
interpretation of 

this model? 

How might it 
affect recruitment 

and retention?

How might it 
affect incentives 
and rewards for 
performance?

Might it affect 
structural 

preferences?





How else might 
Object Fixation 

affect our 
interpretation of 

this model? 

How might it 
affect recruitment 

and retention?

How might it 
affect processes 
and workflow?

Might it affect 
how goals and 
measures of 
success are 

determined?





How else might 
Time bias affect 

our interpretation 
of this model? 

How might it 
affect how people 

are rewarded? 

How might it 
affect processes 
and workflow?

Might it affect 
how goals and 
measures of 
success are 

determined?





How else might 
Ritual & 

Hospitality affect 
our interpretation 

of this model? 

How might it 
affect how people 

are rewarded? 

How could this 
impact 

recruitment, 
training, and 

retention?

Might it affect 
policies and 
protocols?





How else might 
Privacy & Respect  

affect our 
interpretation of 

this model? 

How might it 
affect 

communication 
patterns? 

How could this 
impact 

recruitment, 
training, and 

retention?

Might it affect 
reporting 

structures?





How else might 
Order bias affect 

our interpretation 
of this model? 

How might it 
affect hierarchy, 

roles, and 
reporting 

relationships? 

How could this 
impact 

recruitment, 
training, and 

retention?

Might it affect 
processes and 
procedures?





How else might 
Agency & Control 

affect our 
interpretation of 

this model? 

How might it 
affect hierarchy, 

roles, and 
reporting 

relationships? 

How could this 
impact the 

prescriptive 
nature of an 

organization?

Might it affect 
processes and 
procedures?





How else might 
Managing 

Meaning affect 
our interpretation 

of this model? 

How might it 
affect values and 

mission 
statements? 

How could this 
impact 

recruitment, 
training, and 

retention?

Might it affect 
rewards systems?
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